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WELCOME

Wim Hubrechtsen
Chief Executive Ufficer
SnowWorld Group
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FACT & HHGURES
SNOWWORLD GROUP

KEY FIGURES IMMERSIVE RESORTS
1,400,000 4,000,000 v FELION

JOPESKRALLBAS
LIFT TICKETS ANNUAL GUEST ‘/ THEVIED RARS & RESTAURANTS
v' QUTDOCR&INDOCRADVENTURES
200,000 2,000 /' FREEPLAGRONDS
SALESSONS SPHMEVERRS v CONFERENCEROOMS
v HOELS
1996 85 MLN v RERAL
FOUNDED REVENUE IN 202 ¥ BEVENTS&BENTERIANVIENT
BRANDS SNOW ADVENTURE ICE  INDOOR ALPINE
WORLD VALLEY KART SKYDIVE HOTEL
KEYGHARACTERISTICS | & MORE & PREMIUM RESORTS €) INDUSTRY CHAMPION ON
14 = RAISING GUEST EXPERIENCE ENVIRONMENTAL SOCIAL GOVERNANCE
s ool @* = RESORT DEVELOPMENT & EXPANSION = GOALS AND AMBITIONS DEFINED,
” . ";;g =  GROWING HAPPY & SOLID TEAMS CHALLENGED AND AUDITED
Fa . 1 [ | L
B \m, £ a CONSOLIDATE & DIGITALIZE REAL RESULTS ~@n
I i / )
.'l. * * ] S ‘ E LR T 80% OF DUR ERERGY CONSUMPTION
-.\‘ P Foa ay ;’J e MBRE EUEST, STN"HE LBHEER AT ..‘lﬁ an% [F DUR MAYDR RESORTS ARE GENERATED
XA LTI e HIGHER VALUE EEE THROUGH SCILAR AND WIND
O ~, 140 MLN
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European ski resorts close because there’s no snow

Skl season is over: Snowless wi~*- On

.- - b et Austﬁasresaﬂ";‘\’ shoﬂages
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Enviranmeni
- w1 SIOpES 'Missing one crucial i . . : .
rntmonanss | - SNOW': Warm temperatures hit One in eight ski resorts worldwide

e I A e K e ts in France, Italy and Switzerland, could have no snow by 2100
with entire mountains snowless - and it's

Lack of snow, warm weather spoiling skiseasonin |
’ Europe




" COMMITED TO RESULTS

ESG AS A LICENSE
TO OPERATE
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WHAT ROLE CAN WE PLAY

0 BE AMBITIOUS ON ESG GOALS
HAVE A PLAN AND FOLLOW IT
o REPORT ON REAL PROGRESS

IT'S BIGGER THAN US
WE PARTNER WHEREVER WE CAN







PROJECTS & PRIORITIES




Reducing our energy needs
and a constant drive to
improve efficiency impacts
our ambitions best.

Highest standards
in machinery

Electrifying our
vehicles (cars and
SNOW groomers)

Mixing sustainable
enery sources any
time, any where

Smart Energy
usage + upgrading
- systems

o Best in class
* . .
Q efficiency in
! snowmaking
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Green Key
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GAS +
NITROGEN

Reducing our energy needs
and a constant drive to
improve efficiency impacts
our ambitions best.

L
{5l ] Efficient use of
i )

.{}9 _.l resources, like heat
L% recovery

Cut off from gas
and nitrogen
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WASTE

Reducing our energy needs
and a constant drive to
improve efficiency impacts
our ambitions best.

Waste reduce programmes
focussed on kitchens

Fermentation as renewable
energy solution

> </

Reducing our energy needs and a constant drive
to improve efficiency impacts our ambitions best.

100% circular
snow production

Water saving
dishwashing in
restaurants

Harvasting rain
water from our
roofs

Save fresh water
unless really
needed

= TRANSPORT

Reducing our energy needs and a constant drive
to improve efficiency impacts our ambitions best.

4'@ Efficient supplier .
(Os(e)

A Work from home
delivery | | o |

Connected to
1 public

transportation

Charging stations
at all venues (cars
+ bikes)

Lease a bike
programme for
employees
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ACCESSIBLETOALL

Bringing the best of the mountains to
everyone. That’s why we cater to audiences
with special needs.

A WORKPLACE FOR YOU

We take care of our team. Make everyone
feel save, healthy and happy. Offering
options to grow as a person within our

\ organization. Ongoing FanScan’s help us
steer on these important topics.

\ CONNECT TO OUR
COMMUNITY

We are part of something bigger.
Whether it is our role as a neighbour, or
if we share the same passion.
SnowWorld welcomes partnerships.

Well embedded in our company, we all
strive for the same goals. Our ESG
ambitions are ambitious and clear to all
SnowWorlders. For the love of the
mountains.
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GEINTEGREERDE DUURZAME
BEDRIJFSVOERING

BEPALEN ESG
METRICS &
INTEGRATIE oo, UITWERKEN ESG
EsrRs2 M Sl
PROCESSEN s MAATREGELEN

TARGETS

CSRD
DOELSTELLING

UITVOEREN ESG

PROJECTEN
DUURZAME

BEDRIJFSSTRATEGIE
(ESRS 2) _ CARBON FOOTPRINT BEREKENING

STAKEHOLDERANALYSE v OPSTELLEN VAN EEN DECARBONISATIE-ROADMAP
DUBBELE
MATERIALITEITENANALYSE v EED-AUDIT

SCENARIO ANALYSE

v CORPORATE SUSTAINABILITY
REPORTING DIRECTIVE (CSRD)




e

£, SNOWWORLD

9 L X
: 5, | | 5" * -l -
o : b | . 1
SN ) :
My . . |
e - SR : | !
|II _'.I?‘ '... ¥ e
\ , o .
§ b . \-. L SU EIAL v o
R e 5 7.1-_.'
b T T - .‘
X e ; bz y
B % e PTT- :_'__-E"J,I.'\-__. .I-... 4 i
G £t AR oy ko
¢ '.'II l'-"u'r b u’_‘_:- A
A0 S
' Wil -
| N i
i I 4 .




ABOUT TODAY
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